
1

How Retailers Promote
Pet Food and Pet Care

February 1, 2011



2

Pet Food Vs. Pet Care

Pet Food
80% Pet Care

20%

Share of Pet Ads

Source:  ECRM, 12-Month Period Ending November, 30  2010
U.S. and Canadian Retailers Across Channels

Pet Food receives four 
times more ad support 
than Pet Care.

(Includes Treats)
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What percent of Americans own 
a pet?
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Facts from the APPA
American Pet Products Association

• 62% of U.S. households own a pet

• 2010 U.S. Projection: $18.3 billion Spent on Pet Food, 
and $11.0 Billion Spent on Pet Care/OTC Medicine

• Households Owning Pets
Millions of Millions of

Pet Type Households Pets
Dog    45.6 77.5
Cat              38.2 93.6
Freshwater Fish 13.3 171.7
Bird 6.0 15.0
Small Animal 5.3 15.9
Reptile   4.7 13.6
Equine   3.9 13.3
Saltwater Fish  0.7 11.2

www.americanpetproducts.org
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Dogs, Cats, and Others

Dogs
56.8%

Cats
41.7%

Other Pets
1.5%

Share of Ads

Dogs and cats 
represent 98.5% 
of pet ads.

Source:  ECRM, 12-Month Period Ending November, 30  2010
U.S. and Canadian Retailers Across Channels
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Pet Segments

Dry Dog Food
28.7%

Dog Treats
13.8%

Canned Dog 
Food
9.6%

Dog Care
4.7%

Dry Cat Food
15.6%

Cat Litter
11.7%

Canned Cat 
Food
8.9%

Cat Treats
3.2%

Cat Care
2.3%

Other Pet Care
1.1%

Other Pet Food
0.4%

Share of Ads

Source:  ECRM, 12-Month Period Ending November, 30  2010

Cat litter is 
promoted 5 times 
as much as other 
cat care products.



7

Pet Store Ads

51.0%
43.7%

56.8%

41.5%
40.2%

41.7%

7.5% 16.1%
1.5%

Petsmart Petco All Channels

Other Pets

Cats

Dogs

“Other” pets 
are promoted 
much more by 
the leading pet 
chains.

Source:  ECRM, 12-Month Period Ending November, 30  2010
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Pet Supplies Across Channels
Pet Share

Retail Channel of Ads
Pet 96.9%

Based on PetSmart and Petco

Mass 2.1%
Grocery 1.6%
Drug 1.0%
Hardware 0.9%
All Channels 1.6%

Only 1.6% of 
supermarket ads 
are dedicated to 
the pet aisle.

Source:  ECRM, 12-Month Period Ending November, 30  2010
U.S. and Canadian Retailers Across Channels
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Retailers Promoting Pet Supplies
Pet Share

Retail Chain Channel of All Ads
Petco Pet Chain 97.1%
Petsmart Pet Chain 96.1%
Weis Markets Grocery 4.8%
Family Dollar Dollar 4.2%
Pamida Mass 3.8%
BI-LO Grocery 3.6%
Giant Food Carlisle Grocery 3.6%
Meijer Mass 3.6%
Fred's Department 3.5%
Walmart Mass 3.4%

Source:  ECRM, 12-Month Period Ending November, 30  2010

Across channels, 
several retailers 
make the pet aisle 
a priority.

Reads: 3.4% of 
Walmart ads are 
for pet supplies.
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Retailers Promoting PL Pet Supplies

54.5%
34.3%

33.2%
32.8%

31.0%
24.0%
23.5%

21.2%
20.8%
20.7%

Fred's

Food Basics

Ingles Markets

Marsh Supermarkets

Save Mart

Loblaw 

Harvey's Supermarkets

Weis Markets

Harris Teeter

BI-LO, LLC

Private Label Share of Pet Food & Pet Care Ads

Source:  ECRM, 12-Month Period Ending November, 30  2010
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Top Promoted Manufacturers

40.0%
13.4%

9.7%
9.7%

5.8%
4.4%

2.6%
2.4%

1.6%

Nestle Purina

Del Monte Foods

Procter & Gamble

Mars Petcare

Private Brand

Clorox Company

Church & Dwight

Spectrum Brands

Hartz Mountain

Manufacturer Share of Total Pet Ads

The top four pet 
vendors represent 
73% of feature ads.

Source:  ECRM, 12-Month Period Ending November, 30  2010
U.S. and Canadian Retailers Across Channels
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Dry Dog Food Ads

18.5%

17.6%

15.7%

11.6%

11.0%

IAMS

Beneful

Pedigree

Purina ONE

Purina Dog 
Chow

Brand Share of Dry Dog Food Ads

Source:  ECRM, 12-Month Period Ending November, 30  2010
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Dry Cat Food Ads

18.2%

17.8%

17.7%

16.9%

6.9%

Friskies

Meow Mix

IAMS

Purina Cat 
Chow

Purina ONE

Brand Share of Dry Cat Food Ads

Source:  ECRM, 12-Month Period Ending November, 30  2010



14

Canned Dog Food Ads

20.3%

20.2%

11.9%

11.9%

8.9%

8.6%

Beneful

Pedigree

IAMS

Purina ONE

Alpo

Private Brand

Brand Share of Canned Dog Food Ads

The top 4 canned dog 
food brands promoted 
are also the top dry 
dog food brands.

Source:  ECRM, 12-Month Period Ending November, 30  2010
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Canned Cat Food Ads

34.6%

30.8%

16.0%

8.1%

3.5%

Fancy Feast

Friskies

Meow Mix

9 Lives

Private Brand

Brand Share of Canned Cat Food Ads

Source:  ECRM, 12-Month Period Ending November, 30  2010

http://adcompare.marketgate.com/adcompare/adImg1/2010/20101219/36703711.jpg�
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Dog Treat Ads

23.1%

14.9%

14.7%

9.0%

7.7%

5.1%

Milk-Bone

Purina

Dingo

Pup-Peroni

Pedigree

Private Brand

Brand Share of Dog Treat Ads

Source:  ECRM, 12-Month Period Ending November, 30  2010
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Cat Treat Ads

42.2%

20.4%

15.4%

10.5%

4.3%

Friskies

Meow Mix

Whiskas

Crunch 'n Clean

Whisker Lickin's

Brand Share of Cat Treat Ads

Source:  ECRM, 12-Month Period Ending November, 30  2010

http://adcompare.marketgate.com/adcompare/adImg1/2010/20101212/36287041.jpg�
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“Other” Pet Food Ads

32.0%

19.2%

12.0%

7.7%

4.6%

Tetra

Kaytee

Private Brand

8 in 1

ZuPreem

Brand Share of "Other" Pet Food Ads
(Excluding Dog/Cat)

Source:  ECRM, 12-Month Period Ending November, 30  2010
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Dog Care Ads

11.5%

10.8%

8.5%

8.0%

7.8%

6.5%

Private Brand

Hartz

Arm & Hammer

Petmate

Flexi

Pooch Planet

Brand Share of Dog Care Ads

Source:  ECRM, 12-Month Period Ending November, 30  2010
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Cat Litter Ads

32.6%

31.5%

18.2%

7.6%

4.4%

Fresh Step

Tidy Cat

Arm & Hammer

Private Brand

Scoop Away

Brand Share of Cat Litter Ads

Source:  ECRM, 12-Month Period Ending November, 30  2010
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Cat Care Ads (w/o Litter)

14.6%

13.4%

13.2%

9.9%

6.8%

Van Ness

ASPCA

Private Brand

Emery Cat

LitterMaid

Brand Share of Cat Care Ads (Excludes Litter)

Source:  ECRM, 12-Month Period Ending November, 30  2010
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“Other” Pet Care Ads

25.4%

13.7%

12.8%

12.0%

8.8%

8.1%

6.0%

Private Brand

Super Pet

Aqueon

Zilla

Tetra

Carefresh

Zoo Med

Brand Share of "Other" Pet Care Ads
(Excluding Dog/Cat)

Source:  ECRM, 12-Month Period Ending November, 30  2010

http://adcompare.marketgate.com/adcompare/adImg1/2010/20101124/35627186.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101212/36287005.jpg�


23

Retail Ads Vs. Year Ago

+33%

+46%

Total Pets Pet Food

Ad Count Change Vs. Year Ago

What’s driving this huge 
increase in pet ads?

Source:  ECRM, YTD Period Ending November, 30  2010
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Weekly Trends in Pet Care Ads

Source:  ECRM, 24-Month Period Ending November, 30  2010

Total Pet Weighted Ad Blocks Per Week

Week 
Ending 
1/17/09

Week 
Ending 
1/9/10

Week 
Ending 
4/3/10

Week 
Ending 
6/5/10

Week 
Ending 
9/11/10

Four Huge Spikes in 2010 
Vs. Only One Spike in 2009

2 0 0 9 2 0 1 0
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Walmart’s 4 Pet Circulars in 2010
1/6/2010

4-Page Ad

6/2/2010
4-Page Ad

3/31/2010
4-Page Ad
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Pet Ads Excluding Walmart

Total Pet Care Ads

Pet Care Excluding Walmart

Source:  ECRM, 24-Month Period Ending November, 30  2010

Total Pet Weighted Ad Blocks Per Week

Week 
Ending 
1/17/09

Week 
Ending 
1/9/10

Week 
Ending 
4/3/10

Week 
Ending 
6/5/10

Week 
Ending 
9/11/10

2 0 0 9 2 0 1 0

Without Walmart, 
pet promotions are 
far less seasonal.

“In 2010, Walmart ran 4 
circulars dedicated exclusively 
to pets vs. only one in 2009.
As part of Walmart’s “Win-
Play-Show” strategy, pets are 
clearly a “win” category.”
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Retail Ads Vs. Year Ago

+33%

-4%

+46% +49%

+21%

-49%

+5%

-15%

+12% +13%

-0%

-42%

Total Pets Pet Care Pet Food Dogs Cats Other Pets

Ad Count Change Vs. Year Ago

Ad Count Change Vs. Year Ago
Ad Chg Excluding Walmart

The increase in pet 
ads is much less 
dramatic when 
excluding Walmart.

Source:  ECRM, YTD Period Ending November, 30  2010
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Ad Changes By Segment
+72%

+36%

+67%

-16%

+35%

+9%

+27% +26%

-11%

-35%

-67%

+35%

-5%

+8%

-25%

+2%

-7%

+11%
+1%

-13%

-35%

-56%

D
ry D

og Food

D
og Treats

Canned D
og Food

D
og Care

D
ry Cat Food

Cat Litter

Canned Cat Food

Cat Treats

Cat Care

O
ther Pet Care

O
ther Pet Food

Ad Count Change Vs. Year Ago

Ad Chg Excluding Walmart

Growth in 2010 pet promotions are 
driven by dog & cat food & treats.

Source:  ECRM, YTD Period Ending November, 30  2010
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Questionable Ad Timing
These pet ads all ran on 12/19 – the week before Christmas and the 
top sales week of the year.  Pet toys and treats make sense, but non-
seasonal pet food/litter may be inefficient to promote this week.

http://adcompare.marketgate.com/adcompare/adImg1/2010/20101219/36472595.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101219/36576257.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101219/36616222.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101219/36472588.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101219/36616212.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101219/36615069.jpg�
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Private Label Pet Food Ads
In some cases, retailers use traditional 
brands to promote their own private label.

http://adcompare.marketgate.com/adcompare/adImg1/2010/20101003/33742049.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101215/36487187.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101212/36287038.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101212/36370282.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101208/36139360.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101017/34128252.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101013/33746831.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20100922/33362543.jpg�
http://adcompare.marketgate.com/adcompare/adImg1/2010/20101027/34347939.jpg�
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Ad Versions Vary By Market
Two Versions of 12/15/2010 Ad from Major Supermarket Chain

Seattle
Version

Los Angeles
Version

Cheaper
In Seattle

Cheaper
In Seattle

Cheaper
In L.A.
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Pricing Over Time

$-

$5 

$10 

$15 

$20 

$25 

12/18/08

3/28/09

7/6/09

10/14/09

1/22/10

5/2/10

8/10/10

11/18/10

Ad Price - Iams 15.5-17.5 Lb. Dry Dog Food

Over the past 2 years, pricing 
has been very consistent for the 
top promoted pet food brand.  
Traditionally, other brands tend 
to follow the category leader.

Source:  ECRM, U.S. Ads Excluding Alaska and Hawaii 

Featured Price
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Key Findings…

• Dogs & cats represent 98.5% of pet ads.
– The remaining 1.5% of pet ads promote products 

mostly for fish, birds and small mammals.
• Pet food is promoted 4 times more often than pet care.
• Ads for total pet supplies are up 33% vs. 2009.

– Pet food ads are up 46%.
• This increase in ads is driven in part by Walmart, 

releasing 4 circulars dedicated to pets in 2010.
• The top 4 pet manufacturers represent 73% of ads.
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Main ECRM Site
www.ecrm.marketgate.com

Circular Logic Blog
www.circularlogic.marketgate.com

The Base Rating Site
www.thebaserating.com

Contacts:
Sarah Sweitzer 440-542-3033 ssweitzer@ecrm.marketgate.com
Tom Pirovano 440-528-0418 tpirovano@ecrm.marketgate.com

More on ECRM

http://www.ecrm.marketgate.com/�
http://www.circularlogic.marketgate.com/�
http://www.thebaserating.com/�
mailto:scott@ecrm.marketgate.com�
mailto:tpirovano@ecrm.marketgate.com�
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