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QUESTIONS ADDRESSED

* Which retailers run the most candy ads?
e Which candy-makers run the most ads?

* Which retailers promote private label candy?
 How do candy ads vary by holiday?
 How do ad priced vary across channel?

 How often are candy bars promoted in
multiples (BOGOs, 3-for, etc.)

 How do candy ads vary across countries?




ABOUT RETAIL AD CIRCULARS

« What’s In i1t for retailers?
— Communicates Best Prices & Deals
— Generates Ad Revenue
— Drives Foot Traffic
— Creates Awareness of New Products

- Engages Consumers Weekly
 How Retallers Differentiate Themselves
e Reason Shop Here...This Week
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A LONG HISTORY OF CANDY IN RETAIL ADS
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CANDY ADS RUNNING THIS WEEK
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MORE ADS RUNNING THIS WEEK
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CVS/pharmacy’

Sweeten Your Celebrations

and

" HERSHEYSS POT OF GOLD,
Boxed Chocolates

-Buy Two Bags,
- Get One FREE!

with eaupan

get one when you buy any bag o
e box of HERSHEY'S BLISS

CVS/pharmacy Feature Price 33_ gg
o

Gaupon Savings 51_“0
‘ Your Final Cost s2.99

Tarmie NMay.
ONE, TWO, FREE

Wisit one of our nearly $0 refall shop locations and
buy ony 2 pre-pocked 11b. assodments and gel the
3rd box FREE* [valia December 5ih-11th)
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Makes Celebrations Swe

This Holiday season,
open up a box of delicious
HERSHEY"'S POT OF GOLD"
chocalates to share with your family and
friends, HERSHEY"'S POT OF GOLD"
chocolates make any occasion a little more special.

Visit FannleMay.com lor

other great savings!
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AD CIRCULAR
OVERVIEW




WHY PROMOTIONS ARE CRITICAL FOR CANDY

Question: Among the top 10 candy brands,
what percent of units are sold on promotion?

-
Answer: 59 - 4% sold on promotion
.

Retailer feature ads are the #1 type of candy promotion.
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Source: Nielsen, Total U.S. Food/Drug/Mass Excluding Walmart, 52 Weeks Ending 8/7/10




SOME FACTS ON RETAIL AD CIRCULARS

e 52.6 Ad Circulars Per Year

— Average Among Major U.S. and Canadian Retailers
— Jewel Foods: 99 ads/year; Walmart: 42 ads/year

e 186 Ad Blocks Per Circular (on average)
— Aldi: only 47 ad blocks/circular

— Shoprite: 520 ad blocks/circular
e East Coast grocers have many more ads per circular

« How can a candy ad stand out?




ToP MANUFACTURERS PROMOTING CANDY

Manufacturer Share of Retail Circular Candy Ads

Hershey

Mars

Nestle

Kraft

Private Label
Russell Stover

Tootsie Roll

Farley's &...

Lindt & Sprungli
Ferrero U.S.A.

All Other

29.5%

The top 3 candy
manufacturers
represent 64%
of retailer ads.

13.5%

Source: ECRM, YTD Ads Through October, 2010




AD COUNT CHANGE VS. YEAR AGO

Candy Ad Count % Change vs. 2009 +33%

The number of candy ads is
down slightly vs. 2009 led by
the top 3 manufacturers.

-1.6%

20
8% T e

Total Candy Hershey Mars Nestle Kraft Private Label

Source: ECRM, YTD Ads Through October, 2010 Vs. Year Ago




RETAILERS WITH THE MOST CANDY ADS

YTD Number Change

Retailer of Candy Ads Vs. 2009
Shoppers Drug Mart 723 +29%
CVS 565 +13%
Rite Aid 435 -14%
Glant Food Landover 426 +9%
Walgreens Sianificant 410 +1%
Stop & Shop shgijfts n ad 400 +7%
Jewel-Osco cOUnts Vs 370 +5%
Acme Markets ear ado ' 294 -11%
City Market year ag 288 +39%
King Soopers 288 +40%

Source: ECRM, Major Retailer Ads, YTD through Oct-2010




SHARE OF AD SPACE MAKES A DIFFERENCE
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CANDY SHARE OF AD SPACE BY RETAILER

Candy Share of

Retailer Circular Ad Space

Rite Aid 7.0%0

CVS 6.2%0 ;
Walgreens 5 504 The top_ retailers
Shoppers Drug Mart 4.7% promoting cand_y
Duane Reade 4 104 LOT€ all drug chains.
Jay C Stores 4.0%

King Soopers 3.8%

City Market 3.8%

Glant Food Landover 3.7%

Dollar General 3.3%

Source: ECRM, Major Retailer Ads, YTD through Oct-2010



PRIVATE LABEL SHARE OF CANDY ADS

Private Label Share

Retailer of Candy Ad Blocks

Fresh & Easy 41.7%0 _

Giant Eagle 17.9% | Private Label
Shoppers Drug Mart 15.0% |Shareof Ads
Tops Markets 14.5% |Across Major
Pathmark 12 8% Retailers: 5.0%
Superfresh 12.1%

A&P 11.8%

Hannaford Brohters 11.4%

Waldbaums 11.1%

Kroger Stores 8.9%

Source: ECRM, Major Retailer Ads, YTD Through October, 2010
Excludes Retailers with Fewer than 10 Private Label Candy Ads




PRIVATE LABEL CANDY AS A DESTINATION

* While many store brands compete on price,
premium candies like Frango and Choxie drive
traffic as exclusive brands.

) (0,0 3 -,‘ ™ 30° (}FFrmnm ITED EDITION couacno
=0 3 , rig.* $4-520, now 2.80-514. E. Only at Macy's. Frango Limite d

The Test of
Premium Private Label:
Is it “GIFTABLE"?
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SEASONAL
PROMOTIONS




WEEKLY CANDY ADS

Number of Weekly Candy Ad Blocks

Christmas Valentines Easter Halloween
2009 2010 2010 2010

600 A A

500 F
Four key holidays drive

ol seasonal candy promotions.
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L Source: ECRM Ad Comparisons



CANDY SHARE OF AD SPACE

4.0%

3.5%

3.0%

2.5%

2.0%

1.5%

1.0%

0.5%

0.0%

Candy Share of Circular Ad Space

Christmas
2009

Dec Jan

Valentines
2010

Feb Mar

o

Easter
2010

Halloween
2010

Christmas candy ads
can get lost in a sea of
holiday promotions.

Apr

May Jun Jul Aug Sep Oct Nov

Source: ECRM Ad Comparisons




CANDY-MAKERS DRIVING HALLOWEEN ADS

Share of Candy Ads

Halloween 2010 Halloween
Manufacturer 2010 YTD Index
Hershey 28.9%  29.5% 08
Mars 22.2% 24.0% 92
Nestle 14.9%0 10.4% 143
Tootsie Roll 7.9% 2.8%0 277
Farley's & Sathers 56%  2.6% 217
Kraft 4.3% 5.3% 81
Private Label 4.1% 5.0% 83

Source: ECRM Ad Comparisons
Compares Manufacturer Share of Retail Ads for
2 Weeks Before Holiday vs. YTD Period

Share of candy ads during
key holidays DECREASES
for top candy-makers




CANDY-MAKERS DRIVING EASTER ADS

Share of Candy Ads

Easter 2010 Easter
Manufacturer 2010 YTD Index
Hershey 28.6%  29.5% 97
Mars 21.5% 24.0% 89
Nestle 5.9% 10.4% 57
Lindt & Sprungli U.S.A. 5.2%  2.0%0 256
Russell Stover 5.2%0 3.0%0 174
Just Born 5.1%90 1.3% 383
R.M. Palmer 4.8%0 1.1%0 433
Private Label 4.0% 5.0% 80
Farley's & Sathers 3.6% 2.6% 140
Ferrero U.S.A. 3.190 1.9%06 163

Source: ECRM Ad Comparisons

Compares Manufacturer Share of Retail Ads for 2 Weeks Before Holiday vs. YTD Period



CANDY-MAKERS DRIVING VALENTINE'S DAY ADS

Share of Candy Ads
Valentine 2010 Valentine

Manufacturer 2010 YTD Index
Hershey 28.9%  29.5% 08
Mars 18.6% 24.0% Va4
Russell Stover 10.9%%6 3.0%0 368
Nestle 7.9% 10.4% 76
Ferrero U.S.A. 5.6%90 1.990 296
Private Label 5.6% 5.0% 113
Kraft 4.2% 5.3% 78

Source: ECRM Ad Comparisons
Compares Manufacturer Share of Retail Ads for 2 Weeks Before Holiday vs. YTD Period




CANDY-MAKERS DRIVING CHRISTMAS ADS

Share of Candy Ads

Christmas 2009  Christmas
Manufacturer 2009 YTD Index
Hershey 23.7%  29.5% 80
Mars 15.5% 24.0% 65
Private Label 9.3%0 5.0%0 186
Russell Stover 8.7%0 3.0%0 293
Nestle 6.7%  10.4% 65
Lindt & Sprungli U.S.A. 4.8% 2.0%0 239
Ferrero U.S.A. 4.5% 1.990 236

Source: ECRM Ad Comparisons

Compares Manufacturer Share of Retail Ads for 2 Weeks Before Holiday vs. YTD Period



KEY ITEMS
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Torp 10 U.S. CANDY ITEMS — UNIT SALES

Unit 52-Week Avg Unit
Rank Produce Description UNIT Sales Price UPC Code
#1 Snickers Bar, 2.07 oz. 105.9 MM  $0.66 40000 00102

#2 Reeses Peanut Butter Cup, 1.5 oz. 80.7 MM  $0.66 34000 00440
#3 Hershey's Milk Chocolate, 1.55 oz. 65.3 MM  $0.66 34000 00240

#4 M&M Peanut, 1.74 oz. 62.7 MM  $0.67 40000 00032

#5 Kit Kat, 1.5 oz. 60.4 MM  $0.67 34000 00246
#6 Hershey's Milk Choc Almond, 1.45 oz. 58.2 MM  $0.65 34000 00241

#7 M&M Peanut, 1.69 oz. 441 MM $0 68 40000 00NR1

#8 Butterfinger Bar, 2.1 oz. 36.3| Single bars rank

#9 3 Musketeers Bar, 2.13 oz. 36.1 highest in unit sales

#10 Hershey's Cookies N Creme, 1.550z. 32.8 MM  $0.69 34000 00239

Source: Nielsen, Total U.S. Food/Drug/Mass Excluding Walmart, 52 Weeks Ending 8/7/10




Torp 10 U.S. CANDY ITEMS — DOLLAR SALES

Dollar 52-Week Avg Unit

Rank Produce Description DOLLAR Sales Price UPC Code
#1 Hershey's Milk Chocolate, 6-ct $74.1 MM $3.36 34000 29005
#2 Snickers Bar, 2.07 oz. $70.0 MM  $0.66 40000 00102

#3 Reeses Peanut Butter Cup, 1.5 0z. $53.0 MM  $0.66 34000 00440
#4 Snickers Fun Size 11.18 0z. Bag $49.5 MM $2.66 40000 15140
#5 Reeses Pnt Btr Cup, 10.5 0z. Bag $45.5MM $2.65 34000 40211

#6 Hershey's Milk Chocolate, 1.55 0z. $43.4 MM Top 10 in dollar
#8 M&M Peanut, 1.74 oz. $41.7 MM :

. 5 single bars
#9 Kit Kat, 1.5 oz. $40.5 MM L oo S ——
#10 Kit Kat, 10.78 oz. Bag $39.5 MM $2.66 34000 08752

Source: Nielsen, Total U.S. Food/Drug/Mass Excluding Walmart, 52 Weeks Ending 8/7/10




CANDY PRICING BY RETAIL CHANNEL

Dollar Average Unit Price Price
Rank Produce Description Grocery  Drug Advantage
#1 Hershey's Milk Chocolate, 6-ct $3.38 $3.79 Supermarkets
#2  Snickers Bar, 2.07 oz. $0.67 $0.63 Drug Chains
#3 Reeses Peanut Butter Cup, 1.5 oz. $0.65 $0.69 Supermarkets
#4  Snickers Fun Size 11.18 oz. Bag $2.69 $2.58 Drug Chains

What's
#5 Reeses Peanut Butter Cup, 10.5 0z. Bag  $2.64 $2.74 Supermarkets  driving price

gaps across

#6 Hershey's Milk Chocolate, 1.55 oz. $0.66 $0.69 Supermarkets
channels?
#7 M&M Peanut, 12.6 0oz. Bag $3.18 $2.78 Drug Chains
#8 M&M Peanut, 1.74 oz. $0.68 $0.63 Drug Chains
#9 Kit Kat, 1.5 oz. $0.66 $0.73 Supermarkets
#10 Kit Kat, 10.78 oz. Bag $2.64 $2.83 Supermarkets

Source: Nielsen, Total U.S. Food/Drug/Mass Excluding Walmart, 52 Weeks Ending 8/7/10




SNICKERS BAR AD PRICING

$1 00 Snickers sart batier

4% Peanut Butter $ H.
- EZ BOGO/
Unit Price B3G1
Not 504
Specified 0
Tie-Ins to
Other
Purchases
9%

87% of Snickers ads
(Regular Bar) use
multi-unit pricing.

Single
Unit Price
5%

Source: ECRM, 12 Months Ending November 23, 2010
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LGN SRS AT NS This Hershey pricing
strategy was

Year Size Price
1908 9/16 oz 2 cents
1920 9/16 oz 3 cents
1930 2 0z 5 cents
1933 17/8 oz 5 cents
1936 11/2 oz 5 cents
1938 1 3/8 oz 5 cents
1941 11/4 oz 5 cents
1947 1oz S cents
1963 7/8 oz 5 cents
1968 3/4 oz 5 cents
1969 11/2 oz 10 cents
1970 1 3/8 oz 10 cents
1973 1.26 oz 10 cents
1974 1.4 oz 15 cents
1976 1.2 oz 15 cents
1982 1.45 oz 30 cents

revisited by other
CPG players in 2008

Larger Size with Price Increase
Smaller Size
Smaller Size
Smaller Size
Smaller Size
Smaller Size
Smaller Size
Smaller Size
Larger Size with Price Increase
Smaller Size
Smaller Size
Larger Size with Price Increase
Smaller Size
Larger Size with Price Increase

Source: www.foodtimeline.org




CANDY
PROMOTIONS
AROUND THE

WORLD




INTERNATIONAL OBSERVATIONS

e Some candy ads outside the U.S. target an
adult audience.

TS
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INTERNATIONAL OBSERVATIONS

REFOUR A PRIX VRAIMENT DISCOUNT

——————— —y———

Carrefour in France ¢ B* ae

includes candy in its [ A | BY

private label cross- .

category promos. w\ J70 . =4 Z
W o i
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INTERNATIONAL OBSERVATIONS

Bienestar sin pagar mas

Ny o -
&- L E=

Not sure how candy fits
the theme of this page.

10/29/10 Circular for
Farmacias Benavides In
MeXxico




INTERNATIONAL OBSERVATIONS

Dagli'Brugsen

(Denmark) promotes
holiday candy with
toys, not food.

11/11/2010 Ad




INTERNATIONAL OBSERVATIONS

Ew E Jeden Tag ein bisschen besser.

wverschiedene
Sorten Winter- oder
Krautertee, 20 oder

Rewe (Germany)

(1 ka von 3.24 bis 3.63)
10/260-g-Packung AKT!HN"EW.EIJ

Hofladen Konfitor
verschiedene Sorten,
aus heimischen

Frochten,
1 kg =497
3

promotes candy with
jelly, crackers, and
chips.

M@zipan Mohn

Tofe oder Freitag

@ carpone Ticiano

ifych Torte verschiedene Sorten,

{18g von 7.87 bis 9.34) {100 g = D.66)
0-380-g-Packung Axmonsprels  150-g-Beutel

11/22/10 Ad
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W Schokolade
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INTERNATIONAL OBSERVATIONS

SUISSWAREN |

 Metro, Austria, 11/11/2010

— 434 pages of Candy Ads
— 2 full pages for Advent




| shows Toy Story
=-[f tied to Advent

1.

REVILLOM "
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H candy ad.
s 10/24/10 Ad




INTERNATIONAL OBSERVATIONS

Tesco in Malaysia
promotes candy on
the front page of its
Deepavali (Diwali)

holiday ad. —

Untuk anda seke/aa 9@
Promosi sah di semua stor Tesco & Tes: tr

Mu@ ambut

P(/)/ 1Vl /

11/4/10 Ad




KEY TAKE-AWAYS

« About 60% of candy Is sold on promotion
* Average weekly circular has 186 ads

* Hershey/Mars/Nestle represent 64% of ads

— Ad counts for the top 3 manufacturers are down vs. 2009

* Top 5 retailers promoting candy are all drug chains

e Christmas candy ads are diluted by other categories




MORE KEY TAKE-AWAYS

e Share ads during holidays decreases for top candy-makers

* Hershey promotes lower prices in supermarkets while
Mars is lower in Drug chains

e 87% of Snickers ads (Regular Bar) use multi-unit pricing

e Qutside the U.S., candy is often promoted with non-food
categories

« Advent may be an underdeveloped holiday in the U.S.




PROMOTIONAL REFLECTIONS

* Look for ECRM’s
Executive Review of
North American
Halloween Season
Ad Circulars




THANK YOU

QUESTIONS?
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