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Regulators Should Know
the Industry They Regulate

v' Who are the companies in the industry?
v' What brands are being marketed?
v' What ingredients are in the marketplace?

v Which products contain which ingredients?
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Retailers Want to Know
the Companies & Products they Sell

v' What brands are in the marketplace?
v' What ingredients are in those products?

v' What’s on the label and how does it compare with
other products?

v' What documentation supports the claims being
made about the products? Third party certification?
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Consumers Demand Transparency

v' Consumers expect product manufacturers to be forthright
about the ingredients in their products

v Consumers want to be able to educate themselves about
product labeling before they buy

v Consumers want to know the retailers they shop
are curating products and vetting their suppliers
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THE

Supplement OWL

gnline wellness Library

A single authoritative registry of dietary supplement product
information where all stakeholders can find information about
products, ingredients, and additional quality and safety information.
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What is the

Supplement OWL"

* An industry-wide, self-regulatory initiative that promotes
transparency and accountability.

* Assists regulators, retailers and other stakeholders in
understanding the dietary supplement marketplace.

* Demonstrates responsibility by the industry.
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What does the Supplement OWL provide?

Two Tiers of Product Information

* Tier 1 is FREE to all product marketers who are willing to provide the basic
information about their products.

* ltincludes the information that is accessible from the product label.

* It provides regulators with basic contact information about the product
manufacturer and packager.

* Tier 2 allows product marketers who want to provide additional
documentation and supporting materials to specific audiences they select.

* Annual fees generated by Tier 2 will provide financial resources to support the
ongoing administration of the registry.
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What information will be included?

e Tier 1 information:

* brand, product name, product category, delivery description, intended users,
ingredients, Daily Values, serving size, label claims, precautionary statements,
storage information, seals & certifications, allergy statements; etc.

* Images of the product and the product label;
* A unique alpha-numeric identifier (may be used on the product, but not
required).
* Tier 2 information:

* Product specification sheets, supporting documents for product attributes
and certifications, evidence of third-party audits and GMP compliance.
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SUPPLEMENT OWL
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Women’s Multivitamin Gummies

ID: DS1888687

Company: Nature's Bounty

GUMMIES

Documents

General Information

Label (English) Gooegle Translate
Certification Statement

CGMP Certification - TEST (English) Goo.

Nature's Bounty® Optimal Sclutions® Women's Multivitamin Gummies offer a unigue formula — created for women, by

Share

& visit the supplier's site for support

[l Bookmark

women — to provide yo
gummy.* Nature's Bounty
support a healthy and be|
for bone health and Vitan|
convert food into energy.

Contact Information

Manufacturing Facility Contact

Dietary Ingredients Per Serving

Amount Per Serving

Calories 15
Total Carbohydrate 3000mg
Sugars 2g

Vitamin A (as Retinyl Acetate)
25001U

Vitamin C (as Ascorbic Acid)
30mg

Vitamin D (as Cholecalciferol
D-3) 1000IU

Vitamin E (as Dl-alpha
Tocopheryl Acetate) 301U
Vitamin B-6 (as Pyridogine
Hydrochloride)
Vitamin B-12 (
Cyanocobala
Bietin 600mcg
Calcium (as Dical
Phosphate) 100m

lodine (as Potassium lodide)
40meg

Zinc (as Zinc Citrate) 2.5mg
Cellagen 50mg

1

NATURE'S BOUNTY, INC. Bohemia, NY 11716 U S A 1-800-433-2990

MATURE'S BOUNTY, INC. Bohemia, NY 11716 US A

Servings Reset

% Daily Value

50%

200%
10%

27%

17%

Supplement Details

Product Information

Statemenit of Identity

Nutritional Product Facts

Other Ingredients

Serving Directions
Serving Size

Servings Per Container

Label Statements

Allergen Statements / "No" Claims

FDA Disclaimer Statement

Nut

Contact Information

Dietary Ingredients Per Serving

Gummy

Adult, female
Supplement Facts
Women's Health

DIETARY SUPPLEMENT

“Thess stofements hove net bssn
evalucted by fhe Food ond Dwg
Administration. This product is not
infen ded! o diagnoss, freal, curs or
prEvent any disas,

Nurrition Quastions or
ments?

Comi
Call 1-800-433-29%0
- Sal.9AM -7
For educational hoalth tips and savings
foin our e-newsletier, Visit
‘www.NaturosBounty.com
Carefully Monufactured by
NATURE'S BOUNTY, INC.
Bohemia, NY 11714 U.5A
©2015 Nature's Bourty, Inc.

Made In The

www.SupplementOWL.org

. with selact ingredients
] from around the word

B58188 00A

64742

OPTIMAL SOLUTIONS®

WOMEN'S

MULTIVITAMIN
GUMMIES

HEALTH & BEAUTY

50mg of Collagen

per serving

Natural Colors

Supperts Energy, Immune & Bone Health*
Over 10 Key Nutrients

Made with

& Flavors

40

Raspberry Flayored

gummies

DIETARY SUPPLEMENT

Natures Eourty® Opimal Solutions® Wamers Multiviamin Gummiss offer o unigue
formuby — craated for women, by woman — fo pravida your bady wit ovar 10 key
nutrients every day in o delicious mspberry and moed berry favored gunmy.* Nofures
Bouniy® Optimal Saluiions® Women's Mulivitmin Gummies provide you wih the vinl
nutrints 1o suppart o heahhy and beawiful body.* Enc h daily ssrving provides your bedy
vith aniiaxdant Vilmins E and C, Cakivm for bone healih and Vilmin D for immune
heath * Ciker key nuiriants, ke & Viamins, provide energy suppori by helping comert
food ino energy.”
DIRECTIONS: Foradulis, take wo (2) gummies dally, preferably with a meal,
Supplement Facts
Serving §ize 2 Gummise
Sarvings Per Containsr 20
Amount Per Serving “baily Value
Cabiias 15
Tetal Carbohydate a9 T
Sugars 2g
Witamin A fas Ratiny| Acelats) .50 1 507
VilminG (as Ascorbie Acid) 30 mg 50%
VikminD s 1.000 U 250%
iEmin E (a= dApha Tacopheryl Aceiais) 301 f00%
Vilimin B % (a5 Pyridoing 2mg 0%
Folic Acid 400 meg 100%
iamin B-12 (a= Oyaroeobalamin] 5 ma 150%
Biotin (a= d-Biotin) &0 mea 2007
Gabium (as Dialcium Phesphets) 100 my 0%
odine (= Polassium lodids) 30 mea 7%
Zine (as Zine Ciraie) 25 g 7%
Calagan 50 mg

**Percent Daily Values are based on 2,000 calorks diet.
“**Daily Valua ot sstablizher

Other Ingredients: Com Synp, Sugar, Gekatin, Nauml Flavors, Contains <2% of:
Cirie cid. Fractiomated Coconut Of (Commirs Camaba Won), Maliodestin, Pectin,
Vegetable Ju e feolor}

No Artficial Color, Arificial Flavar or Artificial Swestener, No Freseratives, No Milk,
Mo Lactose, Ne Soy, Ne Gluten, No Wheat, Ne Yeast, No Fsh. Sodium Free.
WARNING: If you are pregnant, nusing, taking any medications, planning any
medical or suraicel procadurs or have any medical condtion, cansulr your doctor
befare use. Discontinue use and consult your daciar if any adverse reactions accur.
Kaep out of reach of children. Sior af mom temperature. Do nof uss if seal under cap
& broken or missing
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Example of results from
clicking on Chewable Vitamin C
on search results page

Home > Nutritional Products > CHEWABLE VITAMIN C

CHEWABLE VITAMIN C

ID: DS1944587 Share

Company: Country Life

Product Image
(Z Visit the supplier's site for support

Pmmune health, Only one 10 calorie wafer daily, Great tasting. Vitamin C is an [ Bookmark
g¥ential nutrient. As an antioxidant, it helps to protect the body against oxidative

stress and Vitamin C also supports immune health. This product has been ) All supplier content
manufactured at a GMP Registered facility.

See label by clicking

Documents

General Information

Product Label

Supplement Details

Product Information Label Statements Contact Information Supplement/Mutrition Facts Calculator




Vitamin C is an essential

nutrient, As an antioxidant. It helps to

protect the body against oxidative stress

and Wiamin C also supports immune health,™

*** These statements have not been evaluated by the Food and
Drug Administration. This product is not intended to diagnose,
treat, cure or prevent any disease.

YES CERTIFIED GLUTEN FREE 8Y GFOD.0RS NO  YEAST OR WHEAT

YES RECYCLABLE PACKAGING NO  NILK SOY OR PRESERVATNVES

YES MANUFACTURING SUPPORTS WIND POWER ~ NO  ARTIFICIAL COLORS, FLAVORS
OR SWEETENERS

This product has been manufactured at a GMP Registered facility,

15794 07233” 1

Lot No

Best by

0

o

STABLISHED
g 19711="

Country*

Life

CHEWABLE -«

500 mg

Certified Gluten-Free

pports immune health***

L 4

10 calorie wafer daily
ing

7|

Directions: Adults chew one {1}

wafer dally, As a reminder, discuss

the supplements and medications that
you take with your health care praviders,

Supplement Facts
Serving Size 1 water

odu
y edrct 41

o magEauT e
e pregnant or ruesing, taking me X DITING 0 Serpiry, consull your
PEY) T8 SroCct I dny Adwerse Machons CCrur, S0P 15king 108 procict B consell pour
socize Do nat accept If seal is broken, Stose in a dey place Sotwoen 56°-86° K Keop out
of the reach of chigdron,
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Example of results from
clicking on Chewable Vitamin C
on search results page

Home > Nutritional Products > CHEWABLE VITAMIN C

CHEWABLE VITAMIN C

ID: DS1944587 S

Company: Country Life

Product Image

Tags: 0 (Z' Visit the supplier's site for support

Pmmune health, Only one 10 calorie wafer daily, Great tasting. Vitamin C is an [ Bookmark
g¥ential nutrient. As an antioxidant, it helps to protect the body against oxidative _
stress and Vitamin C also supports immune health. This product has been ) All supplier content

manufactured at a GMP Registered facility.

Tier 2 feature. Only visible to users that

See label by clicking manufacturer provides access. This can be, a
single person, multiple people, a company,
and/or an entire persona such as retailers. Users
without access would only see General
Information

Tier 1 Information in tabular format
Supplement Details

Product Information Label Statements Contact Information Supplement/Mutrition Facts Calculator

Documents

General Information

Product Label




Product Information

Product Information

Allergen Statements / Claims

Delivery Form
Footnote

Intended User(s)
Label Type

Net Contents Quantity

Other Ingredients

Product Category

Serving Directions

Serving Size
Servings Per Container
Statement of Identity

UPC

Label Statements

FDA Disclaimer Statement

Precautions

Seals/ Symbols/Certifications/Related

Storage and Handling Information

Label Statements Contact Information Supplement/Mutrition Facts Calculator

Tier 1 Information (Continued)

NO YEAST NO WHEAT NO SOY NO MILK NO PRESERVATIVES NO ARTIFICIAL
COLORS NO ARTIFICIAL FLAVORS NO ARTIFICIAL SWEETENERS

Warfer

* Percent Daily Values are based on a 2,000 calorie diet. ** Daily Value not established.
Adult, Male or Female

Supplement Facts

90 Wafers

Other Ingredients: Fructose, orange juice concentrate, glucose, honey, starch, stearic
acid, natural orange flavor, silica, magnesium stearate, cellulose, maltodextrin.

Specialty

Adults chew one (1) wafer daily. As a reminder, discuss the supplements and medications
that you take with your health care providers.

1 wafer
90
Dietary Supplement

15794072331

View less

These statements have not been evaluated by the Food and Drug Administration. This
product is not intended to diagnose, treat, cure or prevent any disease.

CAUTION: If you are pregnant or nursing. taking medication or planning a surgery, consult
your doctor before using this product. If any adverse reactions occur, stop taking the
product and consult your doctor.

CERTIFIED GLUTEN-FREE BY GFCO.0ORG RECYCLABLE PACKAGING
MANUFACTURING SUPPORTS WIND POWER

Do not accept if seal is broken. Store in a dry place between 59°-86° F. Keep out of the
reach of children.



Label Statements Tier 1 Information (Continued)

FDA Disclaimer Statement These statements have not been evaluated by the Food and Drug Administration. This
product is not intended to diagnose, treat, cure or prevent any disease.

Precautions CAUTION: If you are pregnant or nursing, taking medication or planning a surgery, consult
your doctor before using this product. If any adverse reactions occur, stop taking the
product and consult your doctor.

Seals/ Symbols/Certifications/Related CERTIFIED GLUTEN-FREE BY GFCO.ORG RECYCLABLE PACKAGING
MANUFACTURING SUPPORTS WIND POWER

Storage and Handling Information Do not accept if seal is broken. Store in a dry place between 59°-86° F. Keep out of the
reach of children.

Contact Information

Public Contact Information

Manufactured by Country Life, LLC 180 Vanderbilt Motor Parkway Hauppauge, NY 11788
(USA) CountryLifeVitamins.com

Contact Information

Manufacturing Facility Contact Confidential contact Information only viewable by FDA-

Packaging Facility Contact

Manufacturing company and Packaging company or
contact information

Supplement/Nutrition Facts Calculator .
1 Servings Reset
Amount Per Serving % Daily Value
Calories 10

Sodium (as Sodium Ascorbate) Smg
Total Carbohydrates Z2g

Vitamin C (as Ascorbic Acid, Calcium Ascorbate, Sodium Ascorbate, Rose Hips 833%
(Fruit), Acerola Berry Extract 4:1) 500mg

Citrus Bioflavonoid Complex Blend (Providing: Orange Peel Powder, Lemon

Bioflavonoids (Peel), Turmeric Extract (Rhizome), Grape Seed Extract (Seed), Orange

Bioflavonoids (Peel), Grapefruit Bioflavonoids (Peel), Rutin (From Sophorae

Japonica Linn) (Flower), Hesperidin (from Orange, Lemon, Grapefruit){Peel)) 29mg

Sugar 2g

The information presented here was acquired by UL from the producer of the material. UL makes substantial efforts to assure the accuracy of this data. Howewer, UL assumes no responsibilty for the data values and strongly
encourages that upon final material selection data points are validated with the materal supplier
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https://supplementowl.ulprospector.com/en/na/Nutritional

CRN

e
c H PH CONSUMER HEALTHCARE
®» PRODUCTS ASSOCIATION

NPAL

NATURAL PRODUCTS ASSOCIATION
BOTANICAL

N2 AHPA

AMERICAN HERBAL PRODUCTS ASSOCIATION
PRODUCTS ALLIANCE’

UNITED NATURAL
i
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Will a product registry build trust?

 Demonstrates pro-active self-regulation by industry.

* Strengthens the industry’s relationship with the FDA, by providing FDA with relevant
information about supplements and improving its ability to obtain product, ingredient
and manufacturer information.

e Counters the perception (sometimes perpetuated by FDA itself) that the agency does
not know, and cannot determine, the size and breadth of the industry—so we will
change the landscape.

e Establishes an industry-run, voluntary registry that could serve as a model for a
mandatory program if it should ever be imposed in the future. (NOTE: We are not
proposing, recommending or supporting a mandatory registry.)
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Will a product registry build trust?

 Assists retailers to more easily evaluate dietary supplements and select quality
products for their customers;

e Ultimately, allows consumers to identify, examine and evaluate dietary supplements
based on labeling, contents and indicia of quality, to more wisely “navigate the aisle”;

* Improves the perception of all stakeholders and critics of the industry (elected officials,
regulators, retailers, consumers, healthcare practitioners, media) by demonstrating
increased transparency and accountability.

YES!
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=GRMA

GLOBAL RETAILER AND MANUFACTURER ALLIANCE

%uiu\wﬁ clmV Hj?f standards, togﬂﬂw

Developing consensus-based American National Standards for
Good Manufacturing Practices (GMPs) in several industries.



SGRMA

GLOBAL RETAILER AND MANUFACTURER ALLIANCE

Strengthening safety, quality and trust throughout the supply
chain

Ensuring consistency and proper training of auditors

Reducing the number of audits and financial costs associated
with audits

Combining regulatory requirements and retailer quality
requirements



=GRMA

GLOBAL RETAILER AND MANUFACTURER ALLIANCE

American National Standards Institute (ANSI) Standards
 (Open and Fair Process

 Requires a consensus from a balanced group of stakeholders

including industry, public health regulators and users who
participate in a joint committee process.

* Designed for openness and transparency



SGRMA

GLOBAL RETAILER AND MANUFACTURER ALLIANCE

Accreditation by ANSI signifies the procedures used by a
standards development body meet essential requirements for:

* Openness
e Balance
e (Consensus

 Due process (including requirements for transparency,
public comment and appeals)



=GRMA

GLOBAL RETAILER AND MANUFACTURER ALLIANCE

Comparing Public and Private Standards

Public (ANSI) Standards Private Standards
o Consumers can trust ANSI standards o With private standards, consumers don't
because they are public — not created by know what criteria are used.

any one special interest or private group. o Private standards may not hold up to the

o Third-party certifiers can certify to ANSI scrutiny of state or federal regulators.

standards. o Independent certification bodies may not

o ANSI standards are recognized by be able to certify to private standards.
regulators and industry alike.



SSCI

Supplement Safety Compliance Initiative

Quality, Safety and Compliance from farm (or raw material factory)
to shelf; Elevate regulator and consumer confidence on supply chain
controls as well as safety and purity of dietary supplements globally.



SSCI

Supplement Safety Compliance Initiative

Enhance safety, authenticity, and compliance of dietary supplements
throughout the supply chain while reducing audit redundancy.

Management system to address the authenticity, safety, and regulatory
compliance of dietary supplements through harmonized benchmarking to
determine equivalency between various dietary supplement certifications
and standards.

A minimum standard of equivalence for all manufacturers to meet to be
accepted into major retailers offering quality assurance from harvest to
retailer shelf.



SSCI

Supplement Safety Compliance Initiative

Work to identify a set of best Quality/Compliance practices (for each
segment of the supply chain) to which scheme owners must
benchmark against for SSCI recognition and retailer acceptance.

Once SSCI recognized; accepted by all.
Global goal (harmonization with TGA, EU, China Food Safety Law)



SSCI

Supplement Safety Compliance Initiative

The Benchmarking Process

* Achieved through the benchmarking of existing and future dietary
supplement safety audit schemes.

* Benchmarking is the process by which various safety and compliance
certifications and/or schemes are compared to the SSCI Guidance
Document.

 Ascheme is “SSCI recognized” once it has been verified that it meets
the requirements outlined in the SSCI Guidance Document.



=GRMA

GLOBAL RETAILER MANUFACTURER ALLIANCE
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¥

Thanks for listening!
Gisele Atkinson
Council for Responsible Nutrition
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