Driving Purpose through
Sustainable Sourcing
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1 1N 4 consumers are more likely

to purchase a Fair Trade product
— NMI, 2016
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The Fair Trade logo has 59%

consumer awareness

In the:US
— NMI 2016
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certification on packagingwhen
deciding what to purchase

- Hartford 2015
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Fair Trade

STANDARDS

require sound labor and
environmental practices
on the farm

Fair Trade
PREMIUMS

are invested in farming
communities to improve
livelihoods

Fair Trade
STRUCTURE

empowers farmers to
democratically address their
greatest needs
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MAKING A BETTER PRODUCT IS ABOUT i §
MORE THAN JUST BETTER TASTE

SOURCING REGISTER DIFFERENTIATE INSPIRE

Ask your sourcing team  Send the Fair Trade team Add the label to your Share your commitment
for Fair Trade ingredients  your Product Information product with your consumers






AAAAAAAAA
EEEEEEEEE

WAL ONLY Bt

! \ PLCIA \_\_\
DU IIECANIDE

NETFERSONT
WHO MAKES A

 DIFFERENCE



Be Fair.mp4
Be Fair.mp4

