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WHO ARE GEN Z? 
Å Born between 1998 and 2016, these consumers are the youngest 

generation and are ages 3 to 21 in 2019

Å Gen Z consumers are earnest, hardworking, and driven by 

conservative views of success regarding money, education, personal 

achievement, and career advancement

Å These younger consumers were born into a digital world and are used 

to having smartphones at -hand
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Food Related Apps
Share of 

Usage
Index

Snapchat (for food) 23% 408

Dominoõs Pizza18% 192

Starbucks 15% 153

Pizza Hut 14% 138

Instagram (for food) 11% 234

Yelp 10% 85

UberEATS 10% 195

GrubHub 8% 118

Panera Bread 6% 95

Trip Advisor 4% 58

Door Dash 4% 116



42%
of Gen Z have 

ordered 

delivery in the 

last month
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25%
of Gen Z uses 

FACEBOOK as an 

essential source for 

food -related info



22%
of Gen Z uses 

INSTAGRAM as an 

essential source for 

food -related info

index findings







26%
of Gen Z prefer 

placing their order 

using a TABLET, 

KIOSK, ETC.
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C-Store Chains



16% offer food trucks today

20% interest in adding



Student Run Farms
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American 60

Sandwich/Deli 26

Dessert/Snack 19

Coffee/Bakery 15

Pizza 131

Burger 11

Mexican 10

Mediterranean 7

Japanese 5

Other Asian 5

Southern 5

Seafood 4

Chinese 4

South American 3

Italian 3



Subway 5

Starbucks 4

Jimmy Johnõs4

Chick -fil-A 4

Dunkinõ 3

Waffle House 3

Five Guys 2

Auntie Anneõs2

McDonaldõs 1

Pizza Hut 1

Burger King 1

Taco Bell 1

Wendyõs 1

Papa Johnõs1

Panda Express 1

Panera Bread 1

Jersey Mikeõs1
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Unbranded 

PurchaseIntent19

VEGAN MANGO KALE SMOOTHIE



VEGAN MANGO KALE SMOOTHIE
Gen Z 44

Gen X 4

Millennial 28

Boomer 10



HOW I CURRENTLY EAT TODAY

Total Pop Gen Z

Meat Eater 71.3% 68.7%

Flexitarian 22.2% 24.2%

Vegetarian 3.0% 3.2%

Vegan 1.6% 2.1%





57%love burger

6%love tofu



consumers love meat , but want to be healthy
plant -based works only if itõs crave -worthy



really good 

cheeseburger


